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BRAND OVERVIEW
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LOGO USAGE

ALWAYS USE APPROVED VERSIONS, MAINTAIN CLEAR SPACE AROUND
THE LOGO, AND AVOID ALTERATIONS SUCH AS STRETCHING,
RECOLORING, OR ADDING EFFECTS.
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LOGO USAGE
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COLOR PALETTE
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COLOUR TESTS
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COLOUR TESTS
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COLOUR TESTS
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THE WEB CONTENT ACCESSIBILITY
GUIDELINES (WCAQ) PROVIDE
RECOMMENDATIONS FOR MAKING WEB
CONTENT MORE ACCESSIBLE, INCLUDING
IMPROVING ACCESS FOR PEOPLE WHO ARE
BLIND OR HAVE LOW VISION.

ALWAYS USE APPROVED COLOUR
COMBINATIONS. ADHERE TO WCAG AT ALL
TIMES ACROSS ALL BRANDING AND
COMMUNICATIONS. ALL COMBINATIONS
SHOWN CAN BE FLIPPED.

COLOUR TESTS CONDUCTED USING
HTTPS://WWW.WHOCANUSE.COM/



TYPOGRAPHY

PRIMARY TYPEFACE
(Montserrat)

THE BRAND'S PRIMARY TYPEFACE IS A SPECIFIC ABCDEFGHIKLM
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TYPOGRAPHY

SECONDARY TYPEFACES
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TYPOGRAPHY
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IMAGERY GUIDELINES

OUR IMAGERY SHOULD FEEL
ARTISTIC, AND INCLUSIVE.

DYNAMIC,




TONE OF VOICE

TONE OF
VoI E

BRAND PERSONALITY:

MESSAGING EXAMPLES:

INNOVATIVE, CREATIVE, ARTISTIC
ACCESSIBLE, COMPASSIONATE
CARING, DEDICATED

UPLIFTING, COMMUNITY DRIVEN

INSTEAD OF: "WE'RE THE BEST AT
WHAT WE DO."
SAY: "WE STRIVE TO INSPIRE AND
NURTURE CREATIVITY IN = OUR
COMMUNITY.”




TONE OF VOICE

ZAMAR | _ 1N _ | SOCIAL  MEDIA -  USE

MUSIC Home About Music X The Academy On Stage The Studio mus'c'nc . SI M pl_l FI E D LOGO WlTH
% CONSISTENT COLOURS AND

TYPOGRAPHY.

A Music Social Enterprise g

providing Community- -

Focused Music Education =

and Immersive Experiences = SHOWCASE e

for Personal and Cultoxal & HIERARCHY  AND  COLOR

: PALETTE THROUGHOUT.

Resiliency.

Music For Everyone. -
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THANK YOU

- THANK YOU

THANK YOU FOR TAKING THE TIME TO EXPLORE THIS BRAND STYLE
G ESWERE "EXCIPE B tOHS EE SHOWSTRISHDENTHIG COMES 216 LIEE

ACROSS EVERY TOUCHPOINT — WITH CONSISTENCY, CLARITY, AND
CREATIVITY.
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PREPARED BY:
YUSRA KHAN
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